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Enough about ME …  

  



Let’s talk about .ME!  

  



About .ME 

Operated by doMEn d.o.o – a partnership 
between Me-Net, Afilias, and GoDaddy 

 

– Me-Net is a local company 

– Afilias provides world class registry services and 
broad  

 access to register domains through registrars 

– GoDaddy is world’s largest registrar 



Our THING 

.ME carries meaning in English, Dutch, Italian, Spanish, 
Bulgarian, Serbian, Croatian, Portuguese  etc. 

 

Brandable, cool and .ME morable –  
– Ama.me,  

– Call.me,  

– VoteFor.Me,  

– Visible.me  

– Connect.me 

– Join.me 

– Help.me 

– Kiss.me 



Premium Names 

Non-Auction Allocation Program 

– Business plan 

– Significant traffic and good references 

– Upfront fee 

 

Auctions    
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What makes .ME different? 

    



BRANDING: THE VERY (VERY, VERY) 
SHORT HISTORY 

   



 (1) Unique Selling Proposition 

 
"Melts in your mouth, not in your 

hand”  

    M&M’s 
 
"You get fresh, hot pizza delivered 
to your door in 30 minutes or less 

– or it's free."  
 

   Domino's Pizza 
 



(2) Emotional Selling Proposition 

 

 



(3) Organizational Selling Proposition 



(4) Brand Selling Proposition 



*5* Me Selling Proposition 

USP  MSP 

The audiences own 
the brands - at least, 
they feel they do. It's 
the ultimate branding 
achievement. 
                                                - Martin Lindstrom 
 



*5* Me Selling Proposition 

ESP  MSP 



*5* Me Selling Proposition 

OSP  MSP 



    

    

Converse – Design Your Own  



1950 
characteristics 

“what is  
IT?”  

1975 
 good side 
 “what is 
DOES?” 

2005 
experience 

“what do you 
FEEL?”  

2008 
identification 

 “who you 
ARE?” 

Today’s marketing focuses on 
individuals and personalization 



What makes .ME different? 

    



The .ME community 



The community at home 
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And worldwide thanks to social media 

   



.ME BLOG 
Social Media and .ME: Creating Content 







FACEBOOK, TWITTER & MORE 
.ME and Social Media: Spreading Content  



We’re on Facebook! fb.me/dotME 



… and on Twitter 



We’re on Facebook! Establishing A Two Way Interaction 





Google+ 
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LinkedIn 
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Pinterest 
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